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Executive Director 
Position Description 

 
 
Job Summary 

The Executive Director, a new full-time position, serves as the Chief Executive Officer for A Far Cry and, 
as such, leads, supervises, and oversees the major administrative functions of the organization, including, 
but not limited to, fundraising, marketing, Board interaction and development, and day-to-day operations.  
This position reports to the Chair of the Board of Directors.  The Executive Director will supervise a 
small part-time administrative staff (1-2) who principally support marketing and development, and 
partner with Criers who are engaged in administrative roles.  Leadership in brand development and 
outreach will also be essential. 

Given the recent adoption of a strategic plan, the ED is expected to focus on the key action items of this 
plan.  Relevant to this, revenue generation will be a crucial aspect of the Executive Director’s leadership 
role. A Far Cry’s FY16 budget is $650,000.  Continued growth over the next few years is expected.   

A Far Cry is an innovative, self-conducted string chamber music ensemble.  Its members have shared 
responsibility for the administrative operations of the organization since its founding.  The organization is 
now transitioning to its first Executive Director.  The successful candidate will be flexible and sensitive to 
this dynamic, and have the ability to work closely and collaboratively with the Criers and Board while 
transitioning the organization to a new operating model that reflects the organization’s spirit and values 
while enabling its desired growth and positioning. 

Essential Functions 
 

1) Development – oversee the Tenth Anniversary Campaign, which supports the major objectives 
of the strategic plan; establish annual fundraising strategy as the leader of the Development 
Committee; be responsible for increasing, strengthening and diversifying the organization’s 
contributed revenue through contributions, grants, and donations from corporate and foundation 
giving; nurture existing donors and cultivate new relationships, particularly with the objectives of 
the capital campaign; work with the Board on member involvement with fundraising; oversee 
annual soiree and manage annual appeals; supervise part-time development staff. 

2) Marketing – oversee and lead development of marketing strategy, coordinating with Marketing 
Chair and/or supervising part-time marketing staff; coordinate marketing materials with 
development needs, ensuring proper acknowledgements and tickets for donors; implement 
marketing and development strategy to grow audiences and donors for Boston-based concert 
series and beyond. 

3) Board Liaison – serve as the principal liaison between the Board and the organization, regularly 
communicating with the Chair; prepare materials for and participate in Board meetings; engage in 
Board Development, cultivating strong relationships with potential board members in 
coordination with other Board members. 

4) General Administrative Duties – assess short-term administrative needs in order to organize and 
supervise volunteers and/or interns; coordinate administrative duties with Criers responsible for 
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certain administrative functions; as resources are available, propose additional staffing to hire and 
supervise; serve as the representative of the organization before varied audiences (e.g., large 
cultural institutions, donors, granting organizations, and other musical organizations), as needed. 

5) Strategic Plan – assist in organizing continued implementation and refinement of the five-year 
strategic plan, which includes many of the areas listed above. 

 
Qualifications 

• Minimum of 6-8 years experience in an arts administration leadership role with a demonstrated 
track record in generating new revenue through foundation grants and individual contributions, 
building organizational capacity, and cultivating strategic partnerships.   

• Strong background in fundraising, including grant proposals, foundation relations, and 
contributed revenue.   

• Demonstrated skills and experience with successful positioning of arts organizations through 
marketing, communications, and public relations. 

• Organizational management/administration experience including staff supervision and volunteer 
management, and financial/budget development and oversight. 

• Knowledge of and experience with non-profit boards, including the ability to communicate 
priorities and accomplishments effectively and concisely. 

• Familiarity with Microsoft Office programs, Google Apps and Hangouts, Patron Manager, 
Hubspot, and QuickBooks preferred. 

Term 
 
Start date – as available; preferably January 1, 2016  
 
Salary 
 
Competitive; commensurate with experience 
 
Please submit a letter of interest, CV, and list of 2-3 references, as well as a draft fundraising appeal 
letter, to search@afarcry.org. Priority deadline for application materials is November 15, 2015, or until 
the position is filled. 
 
About A Far Cry 
 
A Far Cry strives to ignite a love for great music and utilize its power to inspire diverse audiences and 
communities.  The ensemble delivers riveting performances that bring classical music to life in innovative 
ways with daring energy and commitment.  The Criers share their joy of unconventional music making 
with local and international audiences.  
 
A Far Cry’s democratic approach to music making empowers each Crier individually, and the group as a 
whole, to deliver exhilarating “break-the-mold” performances.  They have a unique, self-conducted 
rotating leadership model that offers Criers total ownership of musical and artistic decision-making.  This 
egalitarian approach provides each of them great inherent satisfaction, resulting in greater individual 
investment. 
 
 


